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Unique Membership Drive launched by Franconia Notch Chamber of Commerce

FRANCONIA, NH –
The country’s familiar and most famous recruitment poster has taken on a new appearance (below),
but the message is as strong as it was 60+ years ago when Uncle Sam personally urged folks to enlist
in the Armed Forces. The new face of recruitment, Franconia Notch Chamber of Commerce’s
President Frank Grima, is inviting those who support the economy and quality of life throughout the
White Mountains Region in New Hampshire’s North Country, to join the Franconia Notch Chamber
in its collaborative efforts to promote the entire region for all there is to see, do and enjoy here.

Grima is using one of the greatest marketing tools available at that time to make a similar point
today. Time produces change, but not in the message and purpose, simply in the method and
technology to reach out further, faster and better. Good marketing is ageless; enhanced by a stronger
focus, a larger venue and better tools.

As President, Grima’s track record in the leadership role with FNCC has been remarkable. Three
years ago, Franconia Notch Chamber of Commerce had 63 members. Today, membership has more
than doubled to 140 through his marketing vision, technological expertise, and hand’s on
management. He credits a very strong strategic plan developed through survey analysis and a team
structure by his key strategic planner, Kathe Tortorice of Building Alternatives, Franconia, NH.
Previously, Kathe was head of Strategic Planning (North America) for Digital Corporation. She
voluntarily brought her remarkable knowledge and expertise in this area to the Marketing Team table.

Grima leads a strong Board of Directors that supports his leadership in finding solutions and


